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on(FAKE NEWS/DISINFORMATION)

FIRSTDRAFT 7 TYPES OF MIS- AND DISINFORMATION

SATIRE OR PARODY MISLEADING CONTENT

No intention to cause Misleading use of

harm but has potential information to frame an

to fool issue or individual

(,

-

e
IMPOSTER CONTENT FABRICATED CONTENT

When genuine sources New content is 100%
are impersonated false, designed to

deceive and do harm

e~

FALSE CONNECTION

When headlines, visuals
or captions don't
support the content

&

FALSE CONTEXT

When genuine content
is shared with false
contextual information

o

MANIPULATED CONTENT

When genuine
information or imagery is
manipulated to deceive
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facebook Newsroom

Home News Company Info Directory Media Gallery Inside Feed Public P

Removing Coordinated Inauthentic
Behavior From China
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PROPORTION WHO SAY THEY ARE VERY OR EXTREMELY CONCERNED ABOUT WHAT IS REAL AND
WHAT IS FAKE ON THE INTERNET WHEN IT COMES TO NEWS - ALL MARKETS

Issue in
upcoming
elections  Catalan Popularised by

m independence Trump and the
a flashpoint media itself

: 5 Low level
: - concern post
: : election
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Q_FAKE_NEWS_1. Please indicate your level of agreement with the following statement. Thinking about online news, | am concerned about what is real and what is fake on the internet. Base: Total sample
in each market.
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‘ )) Listen now

Is 'Fake News' a Threat to Democracy?
Source: BBC
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NEWS FILTERING, FACT CHECKING
COMMENTARY, ANALYSIS

Communities

Blog Individual
Indices Blogs

Filtering of the News

- Blog Individual
Indices Blogs
Communities

GRASSROOTS REPORTING
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Source: Community Newspapers Inc.
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POST-TRUTH

WAR ON TRUTH

Truth

onsolations for
MATTHEW D’ANCONA a Post-Truth World
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B The powers of the “fourth estate” do
not exist to benefit a government, a
political party or any individual. A
journalist’s only loyalty is to citizens,
whom he is responsible for informing.

2015 Edition
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B The security of election processes, the basis

European Commission > Strategy > Digital Single Market > Laws >

for our democracy, requires particular

Digital Single Market

attention. Disinformation now forms part of a [EEEEEs

Communication - Tackling online
disinformation: a European Approach

wider array of tools used to manipulate

electoral processes, - ----- The life-long
development Of Critical and digital TheCommunicatio:jl”TacinngonlirTedisinformation:5.71

European approach” sets out the views of the Commission
on the challenges associated with disinformation online.

competences, in particular for young people,

The Communication [5 outlines the key overarching principles and
objectives which should guide actions to raise public awareness about

is crucial to reinforce the resilience of our e

specific measures which the Commission intends to take in this regard.

The Communication [3 has been developed taking into account the

S O C i et i e s to d i S i n fo r m a ti O n . extensive consultations with citizens and stakeholders. The Commission

set up in late 2017 a High-Level Expert Group to advise on this matter.
The Group delivered its report on 12 March 2018. The Commission also
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